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Overview
Following the success of the Center s̓ revitalization, the Rubenstein teams̓ strategic goal for 2023 was to continue to support the 
newest generation of customers, retailers, restaurants, and artists - while continuing to position the Center as a draw for new leasing. 

A mainstage moment of the year was the opening of The Beam at Top of the Rock, which was covered by top tier national outlets 
including The Today Show, People Magazine, Travel + Leisure, Forbes, and USA Today, and international outlets including The Guardian, 
CNN Brasil, and The Telegraph. Notably, traditionally tough critics from New York Magazineʼs Curbed and The New York Post ran positive 
reviews of the new experience. 

2023 also marked the 5th year of the Center s̓ partnership with Art Production Fund to present the Art in Focus public art series. 
Coverage of this year s̓ artists included a WNBC segment with artist Joel Gaitan, a feature on Dominique Fung s̓ installation in Surface s̓ 
highly coveted Design Dispatch newsletter, and consistent coverage by “things to do” sites as well as arts media. 

Other core arts moments at the Center this year included the 4th annual Flag Project, which was featured in the New York Times; and 
the return of Robert Indianas̓ LOVE sculpture to New York, which received widespread attention following its debut on The Today 
Show. This year also featured “Celebrate Korea at Rockefeller Center” and the return of “Mexico Week: Día De Muertos,” cementing 
the Center s̓ legacy as a destination for global culture.

This year, we announced plans for a hotel at Rockefeller Center - the first ever on campus. We also supported retail, office customers, 
and brand partnerships through collaboration on strategic media moments with the partnersʼ communications teams. Throughout 
the year, retail at the Center was continuously featured in our conversations with media, showcasing the depth and breadth of 
Rockefeller Center as a destination. This culminated in the 2023 holiday season where we leveraged the Rockefeller Center Christmas 
Tree, The Beam, and The Rink to highlight the full scope of experiences, retail, and dining at the Center. 
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Ticketed 
Experiences

Our team developed the media strategy for 
each experience with the intention to increase 
ticket sales for local, national and 
international audiences. 

We leveraged popular activations on campus 
and paired ticketed experiences with those 
high visibility moments. We were also 
responsive to updates regarding ticket sales 
and reservations to avoid proactively pitching 
sold out experiences or high construction 
zones that might undermine the user 
experience.



The opening of The Beam yielded 
major media placements in the first 
two weeks of operation, beginning with 
an unprecedented Today Show piece 
featuring all five anchors. The Today 
segment produced two teasers, popular 
social media posts, and a remarkable 
feature story, and was followed by 
coverage in Travel + Leisure, Forbes, and 
The Guardian. 

The Beam was covered by major print 
publications, influential digital outlets, 
and broadcasters in every target 
audience segment, including 
international and domestic travelers, 
family and kids, and, Spanish language, 
and local New Yorkers. 

The Beam
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Flipper s̓ Roller Boogie Palace 
returned for its second year to 
celebrate the resurgence of skate 
culture in New York City. 

Rubensteins̓ objective was to highlight 
Flipper s̓ as one of many incredible 
experiences visitors can enjoy at 
Rockefeller Center. We pursued 
opening day features and supported 
their PR and operations teams with 
managing media onsite. Notable 
coverage included feature pieces by 
the New York Post, NBC, and a special 
feature called “Close to Home” from 
News12.

Flipper s̓ Roller 
Boogie Palace
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Flipperʼs Roller Boogie Palace



Collective and MATTE partnered with 
Rockefeller Center to create HERO, a 
new immersive entertainment 
experience, featuring a ticketed 
exhibition of sound, light, and 
future-forward technology during the 
day, and an exclusive event space and 
canvas for programming in the 
evening.

Our goal was to support MATTE and 
Collective with their publicity efforts, 
while navigating the soft opening of 
the new space during the holiday 
season. Feature pieces were run by 
Time Out New York and Untapped New 
York. HERO was also featured in a 
piece about the creator Maz Pollack in 
Crainʼs New York Business.

HERO
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Special Events

Rubenstein worked collaboratively with 
each of the partners throughout the 
planning stages of the events to determine 
and execute a customized media strategy. 
While the events ranged in size, length, 
and content, it was imperative that each of 
the partners felt supported.

Our team coordinated and staffed a variety 
of media moments to promote each event. 
This included photo calls, scheduled media 
tours, an opening ceremony, and curated 
media invitations to ticketed events.



The annual “Love at the Center” 
celebration returned in 2023 and featured 
heart-warming activations, 
limited-edition items, and Lewis Miller s̓  
Flower Flash.

Our objective was to encourage New 
Yorkers to visit Rockefeller Center, 
prompted by the Valentine s̓ Day themed 
activations, and to further engage our 
retail and dining partners. 

We relied on our long held relationships 
with local media, and were able to get the 
activation listed in traditional news 
outlets and covered by select influencers. 
We also coordinated with Becca PR to 
ensure that dining offerings were listed 
alongside programming and retail 
activations. 

Love at The Center
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Love at the Center



“Celebrate Korea at Rockefeller Center” 
invited New Yorkers to experience Korean art, 
cuisine, fashion, and wellness in the heart of 
the city. 

Rubensteins̓ strategic goals were, first, to 
amplify Rockefeller Center s̓ continued 
presence as a cultural and global epicenter for 
visitors, both internationally and locally. 
Second, to encourage visitors to explore the 
full depth and breadth of campus beyond 
“Celebrate Korea.” 

We worked collaboratively with KTO, the 
Johyun Gallery, Artue, and Lincoln Center to 
announce the festival and maintain media 
engagement throughout the duration of the 
programming. 

Our team then organized and staffed 
pre-scheduled media tours in coordination 
with the partners. These tours offered a 
comprehensive look at the programming, and 
gave media the opportunity to interact with 
each spokesperson and activation.

Celebrate Korea
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Rockefeller Center partnered with Rough 
Trade for the second year in a row to host 
the “indieballroom” series.

To secure media coverage throughout the 
year, Rubenstein engaged in 
conversations with music outlets such as 
Brooklyn Vegan who cover artists with 
unique sounds and niche fanbases. We 
also worked collaboratively with the 
Rough Trade team to secure coverage of 
the “indieplaza” festival on Center Plaza 
while tying it into Band Shirt Day 
initiative which supports artists. 

Notably, the “indieplaza” festival was 
mentioned in coverage of the 
participating bands by Billboard and 
Stereogum.

indieballroom and 
indieplaza
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indieballroom and indieplaza



For the third consecutive year, Rockefeller Center 
and Tequila Casa Dragones presented “Mexico 
Week: Día De Muertos at Rockefeller Center” in 
celebration of Mexico s̓ heritage and contemporary 
culture.

Our objective was to promote Rockefeller Center as 
a presenter of the event while also inviting the 
public to participate in the Día De Muertos 
traditions.

Our team worked collaboratively with Casa 
Dragones and Becca PR to announce the event and 
coordinate the opening ceremony. Images of the 
ofrenda reached many audiences through coverage 
by broadcast outlets including Telemundo, Univision 
41, WPIX, and WNBC.

Mexico Week: Día De 
Muertos
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Mexico Week: Día De Muertos
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Office Customers 
& ZO

We continued to provide support to incoming 
customers to determine the media strategy for 
lease announcements. Notably, the global 
fashion brand Puig relocated its Madison 
Avenue office to 45 Rockefeller Plaza at the end 
of the year, resulting in coverage by the highly 
coveted WWD. 

2023 also marked the launch of ZO Global 
Access. Our team worked with the New York Post 
to exclusively announce ZO Global Access as 
part of a trend story about office owners 
providing portfolio-wide perks.



Media Highlights

Puig
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ZO Global Access



Hotel 
Announcement

Rubenstein worked closely with Aspen 
Hospitality to develop the internal and 
external communications regarding the 
proposed hotel at 10 Rockefeller Plaza. 

This included coordinating on comprehensive 
messaging and preparing a letter to top tier 
customers at the Center to alert them of the 
proposal. 

We placed an exclusive story with The Wall 
Street Journal to announce the proposal, and 
provided behind-the-scenes support to the 
hotel operator when media inquiries came in 
following the Journal story and during 
sensitive stages of the public approval 
process.



Media Highlights

Hotel Announcement
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Retail

In 2023, Rockefeller Center continued to 
welcome a curated selection of new retailers 
to campus including Catbird, GSTQ, and 
Saturdays Football. 

Rubenstein publicized Rockefeller Center 
retailers by coordinating lease 
announcements and working with the 
retailersʼ in-house communications teams to 
provide support throughout their opening 
processes.

We also supported cross-campus engagement 
and collaboration, including assisting the 
Becca team with a new “Shop ʻnʼ Sip” initiative 
connecting retailers with campus food and 
beverage customers.



Media Highlights

Retail 
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Brand 
Partnerships

Rubenstein worked with each partner s̓ 
communications team to ensure that the brand 
activations not only ran smoothly but aligned 
with the messaging, culture, and aesthetic of 
Rockefeller Center.

While our involvement with each experience 
differed, our primary goals remained the same:

● Drive traffic to the Center and its 
businesses

● Secure media coverage that presents the 
success of each activation and 
encourages future brand partnerships



Corvette launched their first-ever 
electrified and all-wheel-drive variant 
at The Rink, showing off an 
impressive “cyclone” maneuver that 
received national and international 
attention. 

Our team advised GM s̓ marketing and 
communications team on messaging 
and target media. We also connected 
Corvette s̓ team with producers at The 
Today Show for a feature segment with 
Al Roker showcasing the car spinning 
out on the ice.

Corvette
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Corvette



Kim Kardashian brought a SKIMS 
pop-up to the Channel Gardens, and 
the announcement received an 
estimated 852 million impressions. 

Rubenstein advised SKIMS on their 
media plans, and relayed additional 
interest from media to their 
communications team who then 
sought Kim Kardashians̓ approval on 
all press and influencers. Coverage 
was overall positive, with initial 
reporting focused on the pop-up at 
Rockefeller Center and the 
announcement with the Rockettes. 

SKIMS
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SKIMS



Saturdays Football opened a pop-up 
retail store in celebration of the 
Womens̓ World Cup. 

Our goal was to promote this 
limited-time retail location within the 
context of the Center s̓ long-term 
retailers. Following the success of the 
pop-up, Saturdays Football opened a 
permanent store at Rockefeller 
Center.

Saturdays Football
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Saturdays Football



In celebration of the US Open, Racquet 
and Rockefeller Center hosted the 
second-annual “Racquet House at 
Rockefeller Center.”

Rubenstein worked with Racquet s̓ 
publicity team to coordinate a Today 
Show segment on the court with Al 
Roker, and collaborated on all 
additional coverage and events. 

Racquet House
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Racquet House



Rockefeller Center partnered with 
Organic Valley to bring the farm to the 
Channel Gardens for a limited 
two-day activation during Climate 
Week. 

Our goal was to encourage New 
Yorkers and visitors to interact with 
the pop-up while also creating a 
balance between the “farm life” 
aesthetic and the historic Channel 
Gardens.

In addition to a piece by Adweek on 
the larger brand campaign, the 
pop-up received a shoutout from 
PIX11, coverage by dairy trade outlets, 
and more than 200 outlets picked up 
the announcement that was 
distributed over the wire.

Organic Valley 
Pop-Up



Media Highlights

Organic Valley



Public Art

Rubenstein worked closely with the teams of 
each artist to develop a press strategy that 
aligned with the artist s̓ goals while also 
continuing to bolster the Center s̓ legacy as a 
commissioner, curator, and presenter of 
public art.

Our approach was to engage with arts and 
culture media to secure feature stories about 
the artwork, while also working with local 
broadcast, metro, and things to do outlets to 
promote the exhibitions as free activities for 
New Yorkers and visitors.



Rockefeller Center partnered with Art Production 
Fund for the 5th consecutive year to present the 
Art in Focus public art program.

Rubenstein worked collaboratively with Art 
Production Fund to share the news of each 
installation throughout the year as each artist s̓ 
installation was announced. 

Highlights include a WNBC feature segment with 
artist Joel Gaitan, and the Dominique Fung 
installation was featured in the highly coveted 
Design Dispatch newsletter by Surface, which is 
regarded as the top newsletter in the art and 
design world. These installations were covered 
throughout the year by arts media including 
Widewalls, Artnet News, Artdaily, Galerie, and 
Colossal, and by metro and things to do media.

The Basil Kincaid installation was also mentioned 
in the announcement of Kincaid as Artsy s̓ 2023 
Vanguard and the Dominique Fung installation 
was mentioned in Vogue s̓ coverage of the dinner 
held by Madewell to honor Art Production Fund.

Art in Focus
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Art in Focus: Joel Gaitan
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Art in Focus: Basil Kincaid
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Art in Focus: Dominique Fung
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Art in Focus: Debbie Lawson



Rockefeller Center partnered with City 
Harvest to present the 4th annual Flag 
Project, a crowd sourced public art 
installation which celebrated the cuisines 
and cultures of NYC.

We worked with City Harvest and Becca 
PR to announce the call for submissions 
and the opening of the installation. The 
objective was to highlight the new 
restaurants at Rockefeller Center through 
the installations̓ celebration of culinary 
memories. 

Notably, we secured coverage of The Flag 
Project in James Barrons̓ prestigious New 
York Today newsletter from The New York 
Times on the day of the installations̓ 
unveiling. 

The Flag Project
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The Flag Project
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Artist Paula Crown presented the two 
part-exhibition project #solotogether at 
Rockefeller Center which featured the bronze 
sculpture Resilience at the Channel Gardens 
and Solo Together on view at the Rink Level 
Gallery.

Rubenstein worked with the artist s̓ team to 
secure a steady beat of coverage and attention 
for the work. We began with a media preview 
featuring a speaking program in front of the 
Resilience sculpture, followed by a Q&A with 
the artist and curator at the Rink Level Gallery 
that was moderated by EB Kelly. Our goal was 
to attract a New York based audience to a 
notable exhibition that had been previously 
displayed around the world. 

Later, we took over art trade outreach upon 
the artist s̓ request and curated a list of 
top-tier arts media in the area to invite to a 
panel event held in the Rink Level Gallery in 
May, marking the end of the installation.

Paula Crowns̓ 
#solotogether
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Paula Crownʼs #solotogether
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Robert Indianas̓ famous LOVE sculpture 
made its return to New York City for a 
limited installation at Rockefeller Center.

Rubenstein worked to strategically link 
the iconography of the LOVE sculpture 
with that of Rockefeller Center, and 
welcomed the Robert Indiana Initiative 
and its retrospective exhibit as a fellow 
representative of art and culture in the the 
U.S. 

The LOVE sculpture made a splash with 
national coverage by the Today Show and 
The New York Times, as well as coverage by 
metro and things-to-do media.

Robert Indiana
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Robert Indiana
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Family 
Programming

One of the overarching goals for 2023 was to 
enhance Rockefeller Center s̓ brand as a 
family-friendly New York destination. 

In order to create awareness of the Center s̓ 
family programming and draw families to 
participate, our team pitched each of these 
events to parenting media in the area as well 
as broadcast media, things to do sites, and 
event listing sites.



Media Highlights

Family Programming
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Holiday

While the Center is internationally recognized 
as a holiday hub due to the world-famous tree, 
Rubensteins̓ goal was to showcase the full 
Rockefeller Center holiday experience by 
highlighting  the VIP Holiday Tours, the 
Chalets, and Tuba Christmas in addition to 
The Rink.

In response to the hundreds of inquiries 
related to the tree and The Rink, media 
received a comprehensive look at the Center s̓ 
other experiences which resulted in mentions 
of these experiences in coverage of the tree. 
Our team also developed and implemented 
media plans for each of these experiences.



The 2023 Rockefeller Center Christmas Tree from 
Vestal, New York earned local, national, and 
international coverage throughout the entire 
holiday season, starting with when its location was 
officially revealed live on The Today Show, and 
continuing through when the tree came down on 
January 13.

Throughout the 2023 tree season,  Rubenstein 
coordinated interviews with Erik Pauze and the 
family that donated the tree, including on-site 
interviews at the tree cutting, tree arrival, and tree 
lighting. 

For the second year, select content creators were 
invited to attend the lighting, and those in 
attendance expressed excitement over their access 
to a Chalet during the event, and the roof of Saks 
Fifth Avenue for additional content creation 
opportunities following the event.

2023 Rockefeller 
Center Christmas 
Tree
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Location Announcement
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The opening of The Rink marked the start of 
the holiday season at Rockefeller Center.

Our goal was to increase ticket sales 
through media coverage and showcase The 
Rink as one of many components that make 
Rockefeller Center a must-see destination. 
We leveraged the popularity of The Rink in 
our conversations with media this holiday 
season to highlight more comprehensive 
site visits like the VIP Rock Pass - Holiday 
Edition and The Beam. We also encouraged 
calendar and events sites, as well as travel 
media, to include The Rink as a top NYC 
destination. 

The Rink received a wide variety of local, 
national and international coverage 
including The Today Show, The Weather 
Channel, Nippon TV, and more.

The Rink
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More than 300 tubists performed holiday classics 
under the tree in celebration of the 50th Annual 
Tuba Christmas.

The Rubenstein team engaged in conversations 
with top tier media several months in advance of 
this year s̓ milestone event to secure feature 
stories that would honor this beloved and 
historic holiday event. Notably, Tuba Christmas 
was featured in The New York Timesʼ widely read 
New York Today newsletter, and we worked with 
producers at PBS NewsHour and NBC Nightly 
News to coordinate feature stories about the 
event.

We also invited a wide range of media to attend 
this year s̓ event, including music media, metro 
outlets, local broadcast, and things to do media, 
resulting in very strong media turnout. In 
addition, we worked with event listing sites and 
parenting outlets to encourage event attendance.

Tuba Christmas
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The Après Skate Chalets Presented by Balsam Hill 
featured eight log cabins and food and drinks from 21 
Greenpoint and Other Half Brewery.

Rubensteins̓ goal was to encourage reservation 
bookings as well as position the Chalets as a partner to 
ice skating at The Rink. Reservations were filled almost 
immediately and our strategy pivoted to encourage grab 
and go options from the food and beverage partners in 
collaboration with Becca PR, while still highlighting the 
beautiful decor. The news of the return of the Chalets 
and the new partner was included in holiday activity 
roundups in both national and local press. 

Once reservations were filled, we partnered with media 
to curate Rockefeller Center experiences that included 
the Chalets, without misleading the public about their 
availability. Notably, the Chalets were given a shoutout 
during The Kelly Clarkson Show and Time Out New York 
ended their VIP Rock Pass - Holiday Edition with a grab 
and go treat we arranged from the Chalets. 

Après Skate Chalets 
Presented by Balsam 
Hill
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Après Skate Chalets Presented by Balsam Hill
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Title Impressions

Ticketed Experiences 

The Beam 1,148,247,011

Flipper s̓ Roller Boogie Palace 1,044,036,654

HERO 87,699,575
Special Events

“Love at the Center” 19,424,471
“Celebrate Korea” 277,844,864
“indieballroom” and “indieplaza” 261,543,309

“Mexico Week: Día De Muertos” 131,761,171

Office Customers & ZO

Puig 412,409,863

ZO Global Access 68,742,252

Hotel Announcement

Coverage of the hotel announcement 312,019,297

Retail

Coverage of retailers at the Center 2,184,217,774

Brand Partnerships

Corvette 19,249,814

SKIMS 846,437,238

Saturdays Football 51,663,701

Racquet House 172,635,151

Organic Valley 311,261,209

Title Impressions

Public Art

Art in Focus - Joel Gaitan 72,581,279
Art in Focus - Basil Kincaid 22,777,422
Art in Focus - Dominique Fung 94,072,655
Art in Focus - Debbie Lawson 36,424,078
The Flag Project 208,371,214
Paula Crowns̓ #solotogether 119,319,230
Robert Indiana 725,616,277
Family Programming

“Roxy's Sweetheart Sing-a-long” 241,382
“Earth Day” 6,504,220
“Roxy's Rock 'n' Read” 2,652,285
“indieplaza kids” 13,108,515
“Tree Arrival Family Festivities Presented by 
Balsam Hill” 4,659,059

Holiday

2023 Rockefeller Center Christmas Tree 9,174,995,671

The Rink 483,898,732
“Tuba Christmas” 274,948,191
Après Skate Chalets Presented by Balsam Hill 10,378,400


